Bioypa@iké Znpeiwpa

Mpoowtikég MAnpoopieg
Emwvupo / Ovopa

Aigibuvon

HAexTpovikéd Tayudpopeio
TnAépwvo

Exmaideuon ka1 Kardption
2016

Ekmaideutiké idpupa

AlatpiBn

Kopia Béuara

2007

Ekmaideutikd idpupa

ArmAwpatiki Epyacia
(Zrpatnyikiy MApKETIVYK)

Kopia Béuara

2009
Ekmaideutiké idpupa
Kupia Béuara

2005

Ekmaideutikd idpupa
Kupia Béuara

AidokTikf Eptreipia
02/2020 - Zruepa
Exmaideutikdg Opyaviaudg
Ai1dakTIKEG ApUODIOTNTEC
(1]

2]

3]

[4]
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Xpnotog Aiag
AAkipou 20, 26443 MNarpa
clivas@upatras.gr
2610-997744

AidakTopiké AirAwpa oTig Emikoivwvieg MapkeTivyk (Alagnpion) [Apiora]
MavemiaTAuio Meipaiwg / TpARua Opydvwaong kai Aloiknang Emixeiphiocwy

«To Aiagnuiotiké Mivuua mpiv kai kard 1 Aidpkeia Twv @docwv g Oikovouikis Yeeons atnv
EAAGoay
EmBAEmwy Kabnynmg: Ap. ABavaaiog Koupepévog

AlagnuioTikhy Zrparnyikry, Oikovouikry 'Yoean, Moootiky Avahuan Mepiexopévou, AipetaBAnTr kai
MoAupetaBAnTA ZTamioTikr) AvaAuon Acdopéviv

Meramrruyioko AirAwpa Eidikeuong otn Aioiknon Emixeiphoewyv (MBA) ue Epgacn oto
MdapkeTIvyK [Aiav KaAwc]

MavemoThuio Cardiff / ZxoAr Aioiknang Emixeipfiocwv, Ouahia — Hvwpévo Baaikeio

«A Comparative Analysis of Segmentation, Targeting and Positioning in the Greek Banking Sector: The
Cases of EFG Eurobank Ergasias and Citibank» [Aidkpion]
EmpBAémouaa KaBnyirpia: Ap. Shumaila Yousafzai

Aoiknon Mapketivyk, ZTpatnyikf MapkeTivyk, ETrixeipnoloki Z1arioTikh, Ztparnyiki Aloiknon

Merarmruyioké EmrayyeApariké AimrAwpa otn Popoloyia [Aiav KaAdi]
Athens Laboratory of Business Administration (ALBA) / 2xoAf Aioiknong Emixeipioewy

Aueon kar Epueon ®opohoyia, Evdoouidikés TiyoAoynaeig, PopoAoyikr AoyioTikh, ESayopés kai
Zuyxwvelaoeig

Mruyio otnv Oikovopikn EmioTApun [Apiora]

MavemoTAuio Meipaiwg / TuARua Oikovouikhg EMAOTAUNG

Mikpooikovopia, Makpooikovopia, OIKOVOLETpia, ZTATIGTIKN

(Anuéaia TpiroBabuia Exmaideuan)

Emikoupog KaBnyntiig MapkeTivyk

MavemoTtAuio Marpwy, Tunua Aloiknong ETixeiphoswy

Meramruyioké Mpéypappa atn Aloiknon Emixeipnoswv:

Autoduvapn didackakia Tou pabhuarog « Epeuva Ayopds» (Agiohdynan gormntwv 4,94/5,00) [2019-
2022] ka1 «Xuptepipopa Karavahwrh» [2021-2022).

EmiBAcwn 8 peTamruyiakwy dITTAWHATIKWY EQYACIWV OTO YVWATIKG QVTIKEIUEVO TOU « MAOKETIVYK».
MpoTrtuyiaké Mpdypappa ot Aloiknon Emixeipioewv:

AutodUvaun didaokahia Twv pabnuartwy «Zuumepipopd Karavadwriy» (AfoAdynon @ormnrwv
4,67/5,00) [2019-2020], «Biounyavikoé Mapkerivyk & Opydvwon AuvauikoU MNwArfoswvy (Aflohdynon
oItnTwy 4,79/5,00) [2020-2022], « OAokAnpwéves Emikoivwvies Mpkerivyk» (AgI0AGYnan @oImTwy
4,53/5,00) [2020-2022], «21parnyik6 Mdpketivyk»  [2020-2022] kai  «Integrated Marketing
Communication» yia 1o mpdypayua Erasmus [2021-2022].

EmiBAcyn 10 TTUXI0KWY EPYACIWY OTO YVWATIKO AVTIKEIPEVO TOU « MAPKETIVYK»



10/2017 — 09/2020
Exmaideutikds Opyaviaudg
AidakTIkEG ApuodidTnTeg

(1]
[2]

10/2016 — 09/2019
Exmaideutikds Opyaviaudg
AidakTikéG AppodioTnTEG

(1]

2]
[3]

11/2014 - 12/2017
Exmaideutikds Opyaviaudg
AidakTikéG AppodioTnTEG

(1]

Aoitriy AidakTikn Eptreipia
12/2018

Exmaideutikdg Opyaviaudg
AidakTIKEG ApodIOTNTEG

0972016 - 11/2017
Exmaideutikds Opyaviaudg
AidakTIkeEG ApuodidTnTeg

02/2015 - 06/2016
Exmaideutikds Opyaviaudg
AIBaKTIKEG ApUODIOTNTEG

10/2010 - 06/2014
Exmaideutikds Opyaviaudg
AidakTikéG AppodioTnTEG
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Zuvepyadopevo Exkmaideutiké Mpoowmikoé (ZEM) oto ToupioTikd MapkeTivyk
EMnviké Avoikté MavemioTApio, ZxoA Koivwvikwv Emotnuwy
Meramruyiako Mpoéypappa atn Aloiknan ToupioTiKwy EmixeipRaswy:

Aidaokahia TG Oeparikig Evémrag «Toupiotikd  Mdpkerivyk  @opéwv, Opyavwoewv  Kai

Emixeiprioewv» (AZiohdynon orrnrwv 4,36/5,00) [2017-2018].

EmiBAewn 12 Meramruyiakwy ArmAdwparikwy Epyaciwv oTa yvwaoTikG avTikeipeva g «Aioiknong
ToupioTikwv Emiyeiprioewvy Kail 1ou « ToupioTikoU Mdpketivyky. [2017-2020]

MavemoTtnpiakog YwoTpopog 010 MApKETIVYK
MavemoTAhuio Meipaiwg, TuApa Opydvwang kai Aioiknang Emixeiphocwy
MpoTrtuyiaké Mpdypappa oty Opyavwan kai Aioiknan EmixeipAoewy:

AutodUvapn didaokahia Twv pabnudtwy «Mdpkerivyk Ymnpeaiwvy (AgloAdynan gorrntwy 4,67 / 5,00)
kai «AiapAuion & Anuéoies Zxéaeigy (AgloAdynan eoitntwy 4,71/ 5,00).

EmiBAeyn exmovnong «llpormrruyiakwy Epeuvntikwy Epyaciwvy oo Tedio Tou MAPKETIVYK.
EmiBAcyn exmévnang ayyAd@uwvwy epyaaiwv ato TAaioio Tou Mpoypaupatog Erasmus.

E€wrepikog Tuvepydrng
MavemoTAuio Meipaiwg, Tudpa Opydvwang kai Aioiknang Emixeiphocwy

Meramruyiokd Mpoypdupara ot Aloiknon Emixeipiiaewy, Aloiknan Emixeiprocwy — Mavarluevt
ToupiopoU kai Aloiknan ETTIxEIpRoewy yia ZTEAEXN

Mapoxn BonbnTikoU eKTTAIBEUTIKOU £pYyOuU.

(I6111KF) MeTadeuTepofdBuia kal Tpiropabuia Exmaideuan, Eiofynon Zepivapiwy)
EionyntAg Zepivapiwv

MavemaTAuio Meipaiwg

Aigvépyeia ogpivapiwv oe Tpamelikd Ztehéxn OXeTIKA e TIG «Baoikég Apxés MApkeTivyk oTov
Tpameqikd KAaGo».

NékTopag Mepikng AtraoyoAnong otig Medodoug ‘Epeuvag

University of Nicosia Online & University of South Wales, Nicosia - Cyprus
Meramruyioko Mpoéypaupa atn Aloiknan Emixeipigewv (AyyAdewvo Mpdypauua):
E¢ amooTaoewg didackalia Tou pabruarog «Research Methods».

Ai1ddokwv MapkeTivyk
AKMI Metropolitan College & University of East London

MpoTrtuyiako Mpdypappa ot Aioiknan Emixeipnocwy (EMnvéowvo Mpdypauua):
Aidaokahia Twv pabnuatwy «Eigaywyr ato Mdapkerivyk», «Wnoiakd MAapketivyk», «Zuutrepipopd
KaravaAwriy» kai «Emixeipnaiakr Epeuvay.

A1ddokwv MapkeTivyk
IST College & MavemaTApio Tou Hertfordshire, ZxoAr Aloiknong kai Oikovoiag

Meramruyioké Npéypaupa ato Mavarfuevt (AyyAdowvo Mpdypapua):

Aidaokahia Tou pabruarog « Competing with Marketing»

Mpotrtuyiaké Mpdypappa ot Aioiknon Emixeipriocwv (AyyAdouwvo & EAnvéowvo Mpdypaupa):
Aidaokahia Twv pabnudtwy «Business and Commercial Awareness» kai «Business in Context».
Mpotrtuxiakd Mpoypappa ot Aloiknan AvBpwivwv Mépwv kar MdapkeTivyk (AyyAdowvo &
EMnvoewvo Mpodypauua):

Aidaokahia Twv paBnudtwy «Psychology and Consumer Behaviour», «Marketing Communications»,
«Market and Social Research» kai «Marketing Planning».



Epeuvnrikn Eptreipia

11/2021
Epyoddtng
Kupieg Appodidtnreg

07/2021
Epyoddtng
Kopieg Appodidrnreg

03/2021 - 04/2021
Epyodotng
Kopieg Appodidrnreg

12/2014 - 01/2015
Epyoddtng
Kupieg Appodidtnreg

12/2009 - 12/2010
Epyodotng
Kopieg Appodidrnreg

07/2009 - 12/2009
Epyodotng
Kopieg Appodidrnreg

09/2007 - 12/2007
Epyoddtng
Kupieg Appodidtnreg

12/2006 — 01/2008
Epyoddtng
Kupieg Appodidtnreg
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Kévtpo Epeuvwv Mavemiatnuiou Meipaiwg
ZUMUETOXN OTN GUYYPOAQr KOl 0pyavwan EKTTAIBEUTIKOU UAIKOU GTO TTAQCI0 TOU €pYOu:

«Ayopég XpnuatomoTwrikwv Méowv kai GAeg diatageig (PuBpioTiké MAaiaio MiFID 1) e ateAéxn Tng
Attica Bank»

Kévtpo Epeuvwy Mavetmigtnuiou Melpaiwg
ZUMPETOXT OTN OUYYPAQY Kal 0pyavwan KTTAIBEUTIKOU UAIKOU 010 TTAaiaIo Tou épyou:

«lpoypauua Xpnuaroolkovopikng Exmaideuang oteAexwv Tng Attica Bank»

Kévtpo Epeuvwy Mavetigtnuiou Melpaiwg

Aglohdynon  mpwroyevv  dedopévwy  Epeuvag Tediou - guppetoxn oty eCaywyry Pacikwv
OUPTIEPACTUATWY KAl TNV KATAPTIO TEAIKOU TTapadotéou PEAETNG, ToU £pyou:

«To Zuvdpopo Epyaaiakng E¢oubévwang (BurnOut Syndrome) ata EBvika Kévrpa Avagopdg COVID-
19 kai Mpotaoeig yia T Z1adiakh amalayr Tou NoonAeuTikoU MpoowTTiKoU atmo TIC GUVETTEIEG TOU»

Kévtpo Epeuvwv MavemiaTtnuiou Meipaiwg
AvaAuan amaimoewy Kal Tpogapuoyn daov agopd 1o eEAANVIKG TepIBAAOV Tou £pyou;

«AvaBean ekmdVNONG Twv TEXVIKWY TTPOdIaYpAPWY ToU GUOTAUATOS Blayeipiong YeTpnTwy Tou Ba
eykaraoTabei oTig aiBouaeg dieaywyng TUXEPWY Tralyviwv We TTaixvidounyavipara T0tmou VLT».

Kévtpo Epeuvv MavemoTnuiou Meipaiwg & EIM Business and Policy Research, OAMavoia

ZUuMoyn TpwToyeVWY Kal SeuTEPOYEVWV OEdOPEVWY, TTOIOTIKA KAl TTOOOTIKY avaAucon dedopévwy,
KOBWG Kal ouyypaer) Twv TEAIKWY TTapadoTéwy TOU EPEUVNTIKOU £PYOU:

«Eukaipieg yia T AieBvotroinon Twv Mikpopeaaiwv Emyeiphocwv (MME) ae Tpiteg Xwpes», £pyo yia
v Eupwtraik Emirpotr / Tevikr AigtBuvon Emixeiphioewy, Mpowdnan g AviaywvioTikdtnTag,
Emixeipnuatikig Zuvepyaaoiag kar YmooTipigng Twv MME.

Kévtpo Epeuvv MavemoTtnuiou Meipaiwg & EIM Business and Policy Research, OAMavoia

ZUuMoyh TTpwToyevVWY Kal SeuTEPOYEVWV OEdOPEVWY, TTOIOTIKA Kol TTOOOTIKY avaAuon dedopévwy,
KOBWG Kal ouyypaer) Twv TEAIKWY TTapadoTéwy TOU EPEUVNTIKOU £PYOU:

«MeAETN ava@opika e TIG N vouoBetnuéves TTPWTOROUAIES yia TV TIpowBnan TG 106TNTAG Twv PUAWY
aTo epyaaiakd mepIBaAovy, Epyo yia v Eupwaikn EmTpot) / AracydAnan, Koivwvikég YTobEaeig
kai loeg Eukaipieg.

Kévtpo Epeuvv MavemoTnuiou Meipaiwg & EIM Business and Policy Research, OAMavoia

ZUMOYR TTPWTOYEVWY Kal DEUTEPOYEVWV DEDOPEVWY, TIOIOTIKI) KOI TTOOOTIKA avaAuan Oedopéviy,
KOBWG Kal ouyypagr) Twv TEAIKWY TTapadoTéwy TOU EPEUVNTIKOU £PYOU:

«AgIOAOYNON Twv UTTOOTNPIKTIKWY UTmpeaiwv yia Tic MME oTov Touéa Twy TIVEUHATIKWY
dikaiwpdTwvy, Epyo yia v Eupwaikn Emrpotm / Fevikr AigtBuvan Emixeiphoewy kai Biounxaviag.

Kévtpo Epeuvwv MavemoTnuiou Meipaiwg & EIM Business and Policy Research, OMavdia

ZUMOYR TTPWTOYEVWY Kal DEUTEPOYEVWV DEDOMEVWY, TIOIOTIKI) KOI TTOOOTIKA avaAuan Oedopévwy,
KaBWG Kal ouyypagr Twv TEAIKWY TTApadoTéEWY TOU EPEUVNTIKOU £PYOU:



07/2005 - 12/2006
Epyoddtng
Kupieg Appodidtnreg

Moiri Epyaoiaki Eptreipia
02/2020 - Zrjuepa

Exmaideutikdg Opyavioudg
AloiknTIkEG ApHodIOTNTES

Topéag

12/2017 - 02/2020
Epyoddtng

Kupieg Appodidtnreg

Topéag

11/2014 - 12/2016
Epyoddtng

Kupieg Appodidtnreg

Topéag

02/2012 - 05/2013
ZupBouheuTikd Epya

Topéag

11/2007 — 08/2009
Epyodotng
Kupieg Appodidtnreg
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«MoAiTikéG Kal opyaviopoi opadotoinong eTaipeiwv otV Eupwtmy, €pyo yia Aoyapiagpd tng
Eupwmaikic Emtpotmc o€ guvepyaaia ue To Eupwaikd Aiktuo Oikovopikig Kai Koivwvikrg Epeuvag
- ENSR.

Kévtpo Epeuvv MavemoTnuiou Meipaiwg & EIM Business and Policy Research, OAMavoia

ZUMOYR TTPWTOYEVWY Kal DEUTEPOYEVWV DEDOPEVWY, TIOIOTIKI) KOI TTOOOTIKA avaAuan Oedopéviy,
KOBWG Kal ouyypaer) Twv TEAIKWY TTapadoTéwy TOU EPEUVNTIKOU £PYOU:

«Equal Emixeipnuarikr Mpootmik — Apdon 2.1: Epeuva karaypa@ig kai avaAuong g ayopds
epyaoiag atnv Mepipépeia g AuTikic Makedoviag — EvioTiopog kar avaAuan KAAdwv TTou TTATTovTal
amé avepyia — Karaypagr) amagiwpévwy emayyehudrwv — Aiagaivépevn ZAmon €I8IKOTATWY Kal
ETTOYYEAUATWV Y.

Emikoupog KaBnyntiig MapkeTivyk
MavemoThuio Marpwy, TuApa Aioiknong Emixeiphocwy

[1] Zuppetoxn oTIC €MTPOTIEG I0TOTEAIDAG, 0dNYoU TTPOTITUXIOKWY GTTOUdWY, KaBapidtntag Kai
eowtepikoU eAéyxou Tou Turparog Aioiknong Emixeiphocwv.
[2] Exmrévnon €peuvag kai TTpoeToigaaia ékBeang amrogoitwy Tou TuAparog Aioiknang Emixeiphoewv.

Aloiknon Exmaideutikwv Movadwv

Eionyntig B’ BaBuold Tou KAddou ME AioiknTikoU-Oikovopikou

Ymoupyeio Oikovopikwv — Movada Amokparikomoijoewy, Alaxeipiong Kivntwv  Agiwv  Kal
Emixeipnaiakol Zyediaouol — [Kararagn: 305 amé 1190 utmowneioug, pokrpuén 4K/2016 tou AZENN)

[1] EAeyxog kar TapakoAoUBnan 060wy AT ATTOKPATIKOTIOINTEIS ETAIPEIWY, AKIVATWY, KAl AOITTLV
TIEQIOUCIOKWY OTOIXEIWV Tou EAANVIKoU Anpogiou mou mpoopilovral yia v €EuTinpétnon Tou
Anuoaiou Xpéoug.

[2] ExmpbéowTtog tou YToupyeiou Oikovopikwv otnv Emmpoty Alaolvdeong Twv ZupBdoewv
Mapaxwpnaong yia 1a Mepigepeiakd Aspodpdpia g EAGDAC.

Anuoaoia Aioiknon

E€wrepikdg TuvepydTng

Tunua Opyavwong & Aioiknang Emixeipiocwy, MavemoTApio Meipaiwg

[1] Metarrtuyiako Mpdypaupa atn Aloiknon Emixeiphioewy yia ZTeAéExn

[2] Metartuyiako Mpdypauua atn Aloiknon Emixeipioewy - Mavarluevt Toupiopol
[3] Metartuyiako Mpdypauua otn Aloiknon Emixeipioewy - OAikr| Moidtnta

ZUVTOVIOUAC VIO GUYKEVTPWOT EKTTAIDEUTIKOU UAIKOU- GUAAOYR, Elaaywyn Kal ETTECEpyaaia aToIxEiwy
yia v agloAéynon Twv PETATITUXIOKWY TTPOYPAUUATWY: apXeloBETNaT SITTAWHATIKWY EPYATIWV.

YTnpeoieg Exmaideuong

Avegdprnrog Z0uBoulog EmixeipRocwy
Opydavwan, axediaouds kar givragn Twv akdAoubwv TapadoTéwy:

[1] Epeuva papkeTivyk yia To KEVTpo PeTaAukelakng ekraideuang IST College.

[2] Zxédio pdpkeTivyk AoyiopikoU diayeipiong Epywy, yia Tnv eTaipeia Project on Line S.A., uéhog Tou
OupiAou Tng Tpamelag Melpaiwg.

[3] Epeuva ayopdg, ox€dio PAPKETIVYK Kal WEAETN Biwoiudtnrag yia pia kaivotéua utmpeeaia
NAEKTPOVIKAG GUUPOUAEUTIKAG TNG eTaipeiag aupBoUAwy pdvarluevt Mentoring S.A.

ZupPouleuTikéG YTINpEDTiES

Bon8d¢ Zuppoulog Emiyeipoewv
Ernst & Young, Mpageio ABnvwv

ZuppeToxr g€ auuBouleuTika épya yia TToAueBvikoUg opihoug e Trapouaia otnv EANGda aToug TopEig
ETAIPIKNAS PopoAoyiag £100DNUATOG KAl EVOOOUIAIKWY TIMOAOYACEWV.



Topéag

Alokpioeig kai Bpafevoeig
(1]

[2]

ZTPATIWTIKEG YTTOXPEWOEIG
02/2007-08/2007

Appodidtnreg

ZWwua

MoTotoInoeig

1]

[2]

(3]

[4]
F\wooeg
(1]
[2]
(3]

Ac&i16TnTEG NMANPOPOPIKAS
(1]

2]

Anuooigtoeig oe Akadnpaikd
Mep1odika pe Lootnua Kpitwv

(1]

[2]

[3]

[4]

(]
Anpooicdoeig o€ MpoakTiKd

Zuvedpiwv pe Zootnpa Kpitwv
1]

[2]
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ZupBouAeuTIKEG YTINpPETIES

BpoaBeio Kahitepou KaBnynth tou IST College — University of Hertfordshire yia 1o akadnuaiké €rog
2012/13 pe Baon TI TACIEC A§IOAOYATEIS TwV OTTOUdACTWY yid THV TTOI6TNTA SIBACTKOAIOG.

Bpapeio «Sir Julian Hodge» yia v kaAUtepn emidoan atn Aioiknan MapkeTivyk yia 1o €1o¢ 2006,
MavemaTApio Cardiff — ZxoAR Aloiknang Emixeiprigewv, Oualia.

Zunvitng - YmaomoThg AioiknTou
YmagmaTtig AloikntoU & Mpapuaréag ato Mpageio Anuoaiwv Zxéaewy
MoAepikh Agpotropia, 130 Zpnvapyia Mayng Afjuvou

09/2013, Méhog Tng Eupwraikrig Akadnuiag Mépketivyk (EMAC)
04/2011, MoTomoinuévog Eionyntig Exmraideutikwy Mpoypaupdtwy AAEK-OAEA

1072010, MioTtotroinuévog Exmaideutic oto Mntpwo Aidaokéviwv e Kévipa MeTaAukelakng
Exmaideuong (KoAéyia)

09/2007, Méhog Tou Oikovopikou EmiueAntnpiou EAAGOOG

EMnvikda (MnTpiki Mwaoaoa)
Ayyhika (Apiateg I'vwaeig, Certificate of Proficiency in English, University of Cambridge)
FaAMikd (Baoikég MNvwoeig, DELF | - Evotnreg A1 & A3, Ambassade de France en Gréce)

MaTomoinuévog Xpnatng Baaikwv Ae§lothtwy HAektpovikoU YrodoyiaTr (Katoxog MiatotroinTikou
TexvopAaaTou ApiatoteAeiou MavemoTtnuiou Oeagoalovikng, Certified Computer User — «CCU»).

Z1amoTikd Makéto yia 1ig Kovwvikég EmaTthues (SPSS)

Livas, C. & Skotis, A. (Amodoxn mpog dnuoaicuon aTig 8 louhiou 2020). Factors Affecting the Impact
of Text Message Advertising. International Journal of Internet Marketing and Advertising [2019 ABDC
List: C; CiteScore 2019 = 0,8; SJR 2020 = 0,17, Q4 (Marketing)].

Livas, C. (2021). The Powers and Perils of Societal Advertising. Journal of Macromarketing, 41(3): 454-
470. https://doi.org/10.1177/0276146720978261. [2018 ABS List: 2*; 2019 ABDC List: A; CiteScore
2020 = 3,5; SJR 2020 = 0,85, Q2 (Marketing)].

Livas, C., Katsanakis, |. & Vayia, E. (2019). Perceived Impact of BYOD Initiatives on Post-secondary
Students' Learning, Behaviour and Wellbeing: The Perspective of Educators in Greece. Education and
Information Technologies, 24(1): 489-508. https://doi.org/10.1007/s10639-018-9791-6 [CiteScore 2019
=3,6; SJR 2019 = 0,78, Q1 (Education)].

Theofanides, P. & Livas, C. (2010). A Comparative Analysis of Segmentation, Targeting and Positioning
in the Greek Banking Sector: The Cases of EFG Eurobank Ergasias and Citibank. Essays in Honour of
Professor Petros Livas — University of Piraeus, 699-717.

Theofanides, P. & Livas, C. (2007). The Battle of Marathon: Strategic STP in Ancient and Modern
Greece — A Case Study. Innovative Marketing, 3(4): 95-106. [DOAJ; SJR 2020 = 0,24, Q3 (Marketing)].

Livas, C. & Karali, A. (2021). Migration and Crime in Greece: Implications for European Policy regarding
Migrant Entrepreneurship and Social Marketing. Proceedings of the International Online Conference on
International Economic Organisations and Migration Policy, Piraeus, Greece [[epiAnyn].

Giannopoulos, A., Livas, C. & Achlada, E. (2021). Is Destination Image Instagrammable? Co-creating
value through Social Media Content. Book of abstracts of the 4t Tourman 2021 Conference - Restarting
tourism, travel and hospitality: The day after, Thessaloniki, Greece [Eupeia MepiAnyn].



3]

[4]

5]

Kpithg o€ Akadnpaikd
Mepiodika

(1]

ZuyypdppaTa
1]
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Kouremenos, A., Livas, C. & Tsogas, M. (2016). Advertising Messages Before and During the Economic
Recession in Greece. Proceedings of the Global Marketing Conference. Hong Kong, China.
http://dx.doi.org/10.15444/GMC2016.12.02.05 [Z0vtopo ApBpo].

Livas, C., Tsogas, M. & Lionis, I. (2014). Message Strategies of Award-Winning Marketing
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A. AidakTopiki AlaTpiBn
AiBag, X. (2016). To Ala@nuioTiké MAvupa pIv Kai katd T Aidipkeia Twv @aoewv Tng Oikovopikng Yeeong otnv EAAGSa.

H 61dakTopikn diatpifi amookotei an digpelvnan TNG oxEaNg HETAEU OIKOVOUIKWY GUVBNKWY Kai S1a@nuicTIKoU pnviparog, uté 1o
Tpiopa ™G €AANVIKAG OIKOVOUIKAG Ugeang. Avayvwpilovtag 0TI, w¢ BepeAiwdng mapdyoviag Tou e¢wrepikol TrEPIBAAAOVTOG
MAPKETIVYK, O JOKPOOIKOVOUIKEC OUVBIKES WBOUV TIC ETTIXEIPATEIS GE TTPOCAPHOYH TOU BEATIKOU KAl BNUIOUPYIKOU TIEPIEXOUEVOU TWV
dla@nuioewy Toug, N épeuva emediWEE va ATTOTUTIWOEI TO £i00C, TNV KATEUBUVAN KaI TV évTAoN TWV UQIOTAUEVWY OXEaEwy. ATTdppola
NG evOEAEXOUG ETTIOKOTINONG TNG OXETIKAS Bewpiag Atav n mapaywyn evog oAIoTIKOU £vvoloAoyIKoU uTrodeiyuarog diepelvnong Twv
EMIUEPOUS DIOTATEWY TOU BIAPNUICTIKOU UNVUHATOS KAl TWV JAKPOOIKOVOUIKWY GUVONKWwyv TTou 10 TTAaigiwvouy. E@apuolovag T
neBodohoyia TG TTOTOTIKAG avaAuang Trepiexopévou ae éva deiypa 1720 povadikwy TNAEOTITIKWY dla@nuioewy £ KAGBwV yia Ta €Tn
2005-2012, n épeuva emediwte T dievépyeia aliOTIOTWY TTOIOTIKWY KAl TIOGOTIKWY HETPAOEWY ETTIAEYUEVWY XAPOKTNPIOTIKWY TOU
d1a@NUIOTIKOU PnvUpaTog. ETTiong, avayvwpidetal 0TI n TapaTeTauévn SIAPKEIN KAl TTPWTOPAVAS TQOdPATNTA TNG EAANVIKAS UPEDT,
Tapeixav TIg KataAAnAGTEPEG GUVONKES OTTOOVWONG Kal £ETAONG TwV PETABOAWY TTou eTéEPXOVTaIl OTaA DIAPNUICTIKA UnvUUaTa OF
TEPIGOOUG 0IKOVOMIKAG OUCTOARG. H eTTIKoIVWvia TIEPIGOOTEPWY AOYIKWV KOl GUVOAIKWY SIa@nuIOTIKWY EKKARCEWY, N TaUTION TOU
€idoug Twv BIOPNUIOTIKWY EKKANOEWV PE TIG OVAOUOUEVES KOIVWVIKEG OTACEIG, aiec kal OUUTIEQIQOPES, KABWGS Kal N ul0BETnan
ONMIOUPYIKWY TAKTIKWY TTOU €UvooUv TV TTPOCANWN, Katavénon kai avakAnon ToANATAWY ETTIXEIPNUATWY, KATadeIKviouv TIG
oNavTIKEG AAAaYEG TToU eTTITEAOUVTAI OTO TIEPIEXOUEVO TWV BIAPNMICTIKWY UNVULATWY KATA TNV TIEPI0d0 TNG OIKOVOUIKAS UPECNG. 2€
yevikdTeEPO €TTiTedo, n Paputnta Tou amodidetal atn AoyikA TITUXA Twv Slagnuicewy onuaTodoTel Wia mlavy PETAoTPOPH TOU
Beopikol pdAou Trou e€utmnpeTei n dIAPAUION WS KOIVWVIKAS BeaudC. € DUOHEVEIC OIKOVOUIKEG GUVBRAKES N dIagrAUIon TTPoadidEl
HeYaAUTEPN Eupaan aTnv eMIKOIVWVia AoyIKAG BepaToAoyiag, EEUTINPETWVTAG TIEPICTOTEPO TN HETADOTT TTANPOPOPIWY Kal AyOTEPO Ta
ahdyioTa karavaAwTiké TpéTuTIa. QoTO00, TTAPA TV adIaU@IoBATNTN CUCXETION TWVY OIKOVOUIKWY UVONKWY pe TToAudpiBua aToixeia
TOU OIOQNUICTIKOU TIEPIEXOUEVOU, OUETOTEPOI TTAPAYOVTEG TOU dlagnuioTIKoU TAaigiou OTwe o kAGdOg dpaaTnpiéTnTag Tou
dlapnuifépevou eu@avifouv 10XUpA ouveEIoQopd 1600 aTn dlaenuIoTIKA BepaTtohoyia 600 kal aTa dnUIOUPYIKA TEXVATUATA TTOU
emreholvTal oTa Pnvogata, oo TAaigio Twv TToAupetapAnTwy avaAloewy tou dievepyrBnkav. Extdc amd Tt Bewpntikh TOUC
onuacia, Ta euphuara TG OiatpIPAc TapExouv  KaTEUBUVOEIC OTa OTEAEXN MOPKETIVVK QvaQOPIKA WE TNV uloBETon
OTTOTEAEOHATIKOTEPWV TEXVIKWY dIAPNUIOTIKAG ETTIKOIVWVIAS G€ aVTIGTOIXia WE TIC UQIOTAUEVEG OIKOVOUIKEG GUVBAKEG, TIG KAADIKEG
IDI0ITEPATNTEG KAl TIG ETTIKPATOUCEG TATEIS TNG AYOPA.

B. Anpooicuoeig og Akadnpaikd Mepiodika pe Zootnpa Kpitwv

B.1. Livas, C. & Skotis, A. (Amodoxf} mpog dnpocicuon oTi¢ 8 louhiou 2020). Factors Affecting the Impact of Text Message
Advertising. International Journal of Internet Marketing and Advertising. [2019 ABDC List: C; CiteScore 2019 = 0,8; SJR 2020
= 0,17, Q4 (Marketing)]

H avdduon twv yneiakwv TeXVoAoYIWY KIVATAS TNAEQwviIag oTnv KaBnuepIvotNTa Twy KATAVOAWTWY EXEI ETIQEPEI TNV AVATITUEN
TOAUGPIBUWY SIadPACTIKWY TAKTIKWY HAPKETIVYK, TIOANEG atrd TIG oTToieg TrepIAAUBAVOUV TV aTTOOTOAr YpaTrToU Keluévou. Adyw TNG
ENEIYPNG eAETWY TTOU agIoAOYOUV TV ATTOTEAEGUATIKATNTA TWV ETTIKOIVWVIWY JAPKETIVYK B1a HEGOU KIVATWY TRAEQWVWY, n TTapouca
€PEUVA ATTOOKOTIET OTOV EVIOTTIOWS TTAPAYOVTWY TTOU ETTNPEEACOUY TV ATTOTEAECHATIKOTNTA TNG SIAQAKIONS YPOTITWY PnvuudTwy. H
€¢éTaan ekaTév TPIAVTA EVvEQ DIOPNUICTIKWY EKOTPATEIWY ATIO OKTW KOPUPaiES TTOAUEBVIKES ETTIXEIPATEIS TTOU OpaaTnpIoTToIoUVTal
oToV EANVIKG KAGBWY KAMUVTIKWY, KaTEDEIGE OTI TO AAvOAPIoUA OTOXEUHEVWY KOI OUVTOUOTEPWY EKOTPOATEIWV KATA TN dIGPKEIQ
EKTITWTIKWV TEPIGdWY, KABWS Kal n eTmKoIvwvia eKKAOEWY GTO guvaioBnua Kai aTn oTravioTnTa, augavouv Tnv €midpacn Tou
yparToU unvUdaTog o€ 0pous TWARCEWY Kal TTpogéAkuong ayopaaTwy. Ta amoteAéauata avadeikviouv 611 N SIAQAKION YPATITWY
unvupdTwy dovatal va eEUTTNPETAOEI GUYKEKPIPEVOUS GTOXOUG UAPKETIVYK. H emidpaan g Sla@ApIiong YpaTTwy UNvUUATwyY oTny
QyopaaTIKA GUTIEPIPOPA evioXUETAI aTTO TOV TIPOGOIOPITUS EUKAIPIWY OTO ETTIXEIPNTIAKG TTEPIBAAAOV KaI TV TTPOCOPHOYN TOU
TIEPIEXOPEVOU TWV HNVUUATWY OTIG AYOpaOTIKEG KATOOTAOEIS Twv OeKTWV. ZUVOAIKA, Ola Wéoou TG e¢étaong Oedopévy OTTé
ETTIXEIPNOIAKES TIPOKTIKEG UAPKETIVYK, N TTApoUaa pEAETN OUUBAAAEI OTn BeATiwan Tou TTPOYPAUKATIONOU Kal TG UAOTTOINONG Twv
Ola@NUIOTIKWY EKOTPATEIWV YPATITWY PNVUPATWY.
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B.2. Livas, C. (2021). The Powers and Perils of Societal Advertising. Journal of Macromarketing, 41(3): 454-470.
https://doi.org/10.1177/0276146720978261. [2018 ABS List: 2*; 2019 ABDC List: A; CiteScore 2020 = 3,5; SJR 2020 = 0,85, Q2
(Marketing)]

Mapd 11¢ dlagwvieg atnv uTdpyxouoa PIBAIoypagia OXETIKA e TIG KOIVWVIKES AsiToupyieg TNG SiagApiong, ol eTxeIpAOEIS / brands
emdIWKouY GAO KaI TTEPIOTATEPO TNV EVOWHATWON TITUXWVY TS GTAANG TOUS 0¢€ Baaikd KOIVWVIKA {nTAUATA Kail / | TNG GUVEITQOPAS
TOUG OTNV KOIVWVIKA €unuepia, ota d1a@nuIoTIKG unvouata. QoTtdo0, 0I CGNUAVTIKEG aTTOTUXIEG TWV GUYXPOVWV KOIVWVIKWY
d10QNUICTIKWY EKOTPATEIWY KATAOEIKVUOUV OTI N ATTOTEAETHATIKOTNTA TOUG OTNV ETTITEUEN TWV GTOXWV UAPKETIVYK KOl TNV TTpowenan
KOIVWVIKWY OKOTIWV Trapapével apéBain. MNa tnv agioAdynon Twv EUTTOPIKWY KAl KOIVWVIKWY CUVETTEIWV TNG KOIVWVIKAS dlagApiong,
N Tapouoa Epeuva TTPOXWPA aTNV EEETACN TG OXETNS TNG WE TO GUGTNUA KOIVWVIKWY AEIWV KAl TwV EVVOIOAOYIKWY S1aQopwy TNG UE
Trapéuoleg évvoleg. Mapoho Tou n dlagrpion cival og Béon va avTIKAToTTPICEl Kal ETTIONG va eviaxUel éva UTTOGUVOAO UTTAPYOUCWY
KOIVWVIKWY alwv, n amoTeAeapaTik oUPBOAR TG aTn BeTIKA Kovwvikr aAaynd €ival mBavo va amaitei guvépyeleg PeTagl Twy
oToIxEiWV OAOKANPNG TNG dIBIKATIAS JAPKETIVYK. ZUVOAIKA, DEQOPEVWV TWV KIVOUVWY KAI TWV TIEPIOPICHWY TNG, OEV UTTAPXOUV
ETTOPKNA OTOIXEID TTOU va aTTOdEIKVUOUV OTI N TIPAKTIKF TG KOIVWVIKAG 1a@AKIONG eival TTAvTa TTPpOg OPEAOS TWV ETTIXEIPAGEWY KAl TNG
KoIvwviag.

B.3. Livas, C., Katsanakis, I. & Vayia, E. (2019). Perceived Impact of BYOD Initiatives on Post-secondary Students' Learning,
Behaviour and Wellbeing: The Perspective of Educators in Greece. Education and Information Technologies, 24(1): 489-508.
https://doi.org/10.1007/s10639-018-9791-6 [CiteScore 2019 = 3,6; SJR 2019 = 0,78, Q1 (Education)]

H diGyuon Twv Yn@IoKwy CUCKEUWY OE BAEG OXeDOV TIC TITUXES TNG KOIVWVIKAG CWAC Twy aTToudacTwy Kal Twy KaBnyntwv amaitei
TNV EVOWPATWON NG Texvoloyiag oTi SIdakTIKEG kal UabnoIakéG TIPAKTIKEG Twv GUYXPOVWY EKTTAIDEUTIKWY 10pUpdaTWY. QG
eVOANOKTIKA aTpaTnyIkh TEXVOAOYIKAS evawudTtwang, n mpoaéyyion «®épe T Al oou Zuokeurny» (Bring your Own Device - BYOD)
aQopa aTnV I0aywyn TTPOOWTTIKWY YNPIOKWY CUTKEUWY Ot DIAPOPES EKTTAIDEUTIKES DPACTNPIOTNTEG KOl BUVATAI VA YETATYNUATIOE
TIG HOBNOIOKEG EPTTEIPIES, OUUTIEPIPOPIOTIKEG avTIOPATEIG Kal TTOAUAPIBUEG TITUXEG €UEtiag Twy ekTaideudpevwy. E¢aitiag tou
Kpiolgou péhou Twv B18a0KOVTWY OTNV UAOTTOINGT TNG EKTTAIBEUTIKAG GTPATNYIKAG, N TTapouca WEAETN e¢éTaae TIC avTIAqyelg 207
ekTraIdeuTIKWY 0 9 PeTadeuTEPOBABUIa ekTTaIBEUTIKG 10pUKaTa aTnV EAAGDQ, OXETIKA WE TIG EKTIMWHEVES ETTITITWOEIG TWV TTOAITIKWY
BYOD otn pabnon, otn ouptrepi@opd Kal oty euetia Twv oroudacTwy. ZUVOAIKA, Ta eupAuata G WeAETNG ammokaAlTTouv 4Tl o
ekTTaIdeUTIKOI avayvwpidouv Tov TBave BeTikO avTikTutmo Twv TTpwToBouAitv BYOD aTn pabnaon kai emdeikviouv XaunAi cupg@wvia
HE TIG EVOEXOUEVES OPVNTIKES ETTITITWAOEIS TOUG OTN CUUTIEQIPOPA KAl 0TV Eunpepia Twv aTroudacTwy. O avTIAYEIS Twy dI000KOVTWY
dlapopewvovTal, o€ eyaho Babueé, amd Ta 181aiTEpa XOPAKTNPIOTIKG TOUS KAl TIS GUVBAKES TTOU avTIETwTTi(ouv, 6TIWG €ival 1o QUAO,
N €GOIKEIWON WE TIG VEES TEXVOAOYIEG, N TIPONYOUKEVN yvWan ava@opikd pe TIS TToAITikéG BYOD kai 1o emmitredo ekmraideuang aTo otmoio
d16GaKkouv.

B.4. Theofanides, P. & Livas, C. (2010). A Comparative Analysis of Segmentation, Targeting and Positioning in the Greek
Banking Sector: The Cases of EFG Eurobank Ergasias and Citibank. Essays in Honour of Professor Petros Livas - University
of Piraeus, 699-717.

H mapouca epyacia kabodnyeital amd v aufavopevn avaykn yia BeEATiwon Twv TTPoOoeyyioEwv WAPKETIVYK €EaiTiag Tou
KOTOKEPUATIONOU TNG ayopds Kal Twv efehicwv oTov Tpame(iko Topéa. H aTtpatnyiki akoAouBia TunuaTomoinong, oTéxeuong Kai
TomoBéTNaNg Aoyietal w¢ pia katdAnAn amdkpion yia Toug Tpame(ikolg opyaviapoUs evidg Tou oTadiakd amoppubuifduevou
eupwrraikoU Tpatefikou KAGdou. Qg ek ToUTou, N PEAETN Twv TrepImTwaewy TG EFG Eurobank Ergasias kai tng Citibank ektiparan ot
dUvaral va Tapéxel éva evoeikTikd Tapadelyua yia v EANGSa, eviog Tou TAaiagiou Tng Notioavatodikig Eupwtng. To ev Adyw TrAaiaio
amoTeAei yoVILO £00¢OG yIa TV EI0aywYN KAIVOTOPWY TTPAKTIKWY JAPKETIVYK EVW N agia TG Tapoloag epyaaiag eviaxUeTal amd Tn
oTTavIOTNTA TIAPOPOIWY PEAETWVY YIa AUTO TO YEWYPAQIKS TTEdiO.

B.5. Theofanides, P. & Livas, C. (2007). The Battle of Marathon: Strategic STP in Ancient and Modern Greece - A Case Study.
Innovative Marketing, 3(4): 95-106. [DOAJ; SJR 2020 = 0,24, Q3 (Marketing)]

O yevikd¢ oTOX0¢ auTAG TNG WEAETNG €ival va avaAlaoel T QUGN TG TUNPATOTIOINGNG, GTAXEUONG Kal TOTTOBETNONG GTOV TPATTECIKO
Topéa. Ta 10 Adyo autd, amodidetal éueacn oTo Tapddelyya g EAMAGSAG evidg Tou avadubpevou supwtraikoU TAdIoiou, Kal
€101KOTEPA OTIC TIEPITITWAIOAOYIKEG EAETEC U0 €K Twv Kopugaiwv Tpamelwy TG xwpag. H EFG Eurobank Ergasias amokaAUTITel TIg
oTPATNYIKEG TUNUATOTTOINGNG, OTOXEUANS Kal ToToBETNONG Wiag eAnvikAg Tpamelag, evw n Citibank atroteAei 10 Tapadelyua piog
&évng Tpamedag. e autd To TTAAITI0 Kal TIPOKEIUEVOU va EITEUXBOUV 01 GTOXO0I TNG EPYATiag, EQapUOOTNKE WIa DIEPEUVNTIKA-TIOIOTIKA
mpootyyian. Eidikdtepa, Ta mpwroyevh dedopéva Trou aviARenkav armd ouvevteUteig pe Tpaedika oTEAEXN, KABWE Kal Ta DEUTEPOYEVA
dedopéva TTou aUMEXBNKav ammd Tpame(ikG apyeia Trapeixav TIG amapaitnteg TAnpo@opieg yia Tnv afloAdynan Tou Bépatog. Ta
amoteAéopara katédeicav 4TI n eatiaon TNy ayopd Kal n TUNPATOTIOINGN WE yvwpova TV eKTIMWHEVN Kepdogopia kaBodhynoav T
OTOXEUON O€ EUVOIKA TUAKATA TNG ayopdS Kai TV epapuoyr KatdAAnAwv aTpatnyikwy TomoBétnang amé v Eurobank. AvtiBéTwg kai
mapa 1ig duvardtntég g, n Citibank améTuye va TomoBetnBei caguwg aTov eAANVIKO TpaTelikd Topéa. TEAOG, N epyaaia kavel avaopa
oTnv Kpiaiun Mayn tou MapabBwva (490 11.X.) peTacu e Mepaikig AUToKpaToPiag Kal TV EVWHEVWY EMNNVIKWY TTOAEWV-KpaTWY, €101

Zehida 8/10 - Bioypa@ikd Znueiwya
XpriaTou Aifa (NoéuBprog 2021)



woTe va avadelxBei 10 yeyovdg OTI n 10Topia emavoAauBaveTal KATw Oomé AAAEC OouVBNKeg, evOANOKTIKG «Tedia Payng» Kai
OIAQOPETIKOUG TTPWTAYWVIOTEG.

I. Anpooicuoeig o€ MpakTikd AigBvwv Zuvedpiwv pe ZuoTnua Kpitwv

1. Livas, C. & Karali, A. (2021). Migration and Crime in Greece: Implications for European Policy regarding Migrant
Entrepreneurship and Social Marketing. Proceedings of the International Online Conference on International Economic
Organisations and Migration Policy, Piraeus, Greece [[epiAnyn].

Ta teheutaia xpdvia, Ta eupwaik@ €Bvn €xouv dexTel autavouevo dyko petavaoTwy. QaTtdoo, onuavTikog apiBuds KaToikwy Tng
TIEPIOXNG TTOPOPEVEI OKETITIKOG YIa T METAVAOTEUON, 18iwg AOyw TNG GUOXETIONG TWV HETAVOOTWY WE TNV AUENUEVN EYKANUATIKA
dpaaTnpidTnTa. H mapoloa YeAétn ammookotei aTnv £¢6Ta0N TNG oXEONG METACU TNG JETAVAGTEUONG Kl Tou eyKARuaTog aTnv EANGDA,
eamiadovrag atnv e&ENIEN TG eykAnuaTikAg dpaatnpiétnTag, ota eykAquata tou diampdyonkav amé EAAnveg kai Evoug dpdaTeg,
KaBWw¢ Kal OTIG TIBAVES ETITITWOEIG TWV PETOVACTEUTIKWY EIGPOWV KOI TWV OIKOVOUIKWY OUVBNKWY aTnv eyKANUaTIKA dpaaTnpidtnra.
H e¢étaon Twv 6edopévwv OXETIKA HE TO EykAnua aTnv EAGGa yia tnv Tepiodo 2009 - 2019, urodnAwvel &TI UTTAPXE! WIG GNUAVTIKN
BeTIKA oxEon PETACH TWV QUTUEVWY KOIVWVIKOOIKOVOUIKWY GUVENKWY Kal TG EYKANPATIKAG OUpTIEPIPOPAS. MapdAo Tou o1 augnuéveg
€I0p0é¢ eTavaaTwy dlagaivetal Tw¢ GUUBAMouv o€ pia pETpia alénon TG EYKANUATIKAG OUMTTEPIPOPAS Twv alAodaTiwy, N
UTTEPEKTTPOCWTINGN TOUG WG OpAaTES EyKANudTwy eKTIUGTal OTI €ival TO aTToTéEAET A Kakwv ouvBnkwv diafiwang kal EAeIyng éviagng
oTnv EAANVIKA Kal eupwTTaikr| Kolvwvia. EkTdc atmé Tov auotnpdtepo EAEyX0 Twv auvapwy Kal TV eTTIROAR ToU VOUOU, OAOKANPWHEVNG
EupwraikAg MoAimikAc MetavdoTeuong amaitei Tn BE0TTIoN YETpwY TTOU ATTOOKOTIOUV 0T BEATIWGT TWV OIKOVOUIKWY GUVBNKWY Twv
HeTavaaTwv Kai T dieukdAuvan Tng Eviaghs Toug aTnv EupwTaikn KovoTnTa. ZUyKeKpIUEvVa, N Tpowenan TG ETIXEIPNUATIKOTNTAG
TWV LETAVOOTWY OTO TTAQITI0 TNG ETTIONUNG OIKOVOWIaG Kal n XPAoN TTPWTOROUAIWY HAPKETIVYK KOIVWVIKAG GUUTTEQIANWNG avapéveTal
va ouuBdMouv otn BeAtiwon Twv emMITTEdWY OIKOVOUIKAG CUUMETOXAG TWV HETAVOOTWY KAl VO TIEPIOPIOOUV TIG OPVNTIKEG
TpokataAfYeIs Twv Eupwmaiwv. Mapd mn onpacia g BeAtiwong g moi6tnTag {wiG Twv HEIOVEKTOUVTWY OTdpWY TTou BpiokovTal
otnv Eupwrn, n Eupwaikr) Evwan mpémel emmiong va atoxeloel atnv Tmyn Tou TpoBARuatog, Aaupavovtag ta katdAAnAa pérpa yia
TNV TPOCTATia TG TTAYKOOUIAG E1prvVNG Kal TNV Trapoxr BorBeiag o€ xwpeg TTou Exouv avaykn. Avap@IoRhTnTa, n eCAAEIYN TwV QITIWV
NG OVAYKAOTIKAG eTavaaTeuang, OTwG eival o €voTTAeG GuyKpoUOEIS, N TiEiva Kal n QTWXEla, ekTiyatal 611 Ba eival o
QTTOTEAETUATIKY| OTN EIWON TNG PEPOPEVNG TTIEGNG OTA EUPWTTAIKA £BVN.

I.2. Giannopoulos, A., Livas, C. & Achlada, E. (2021). Is Destination Image Instagrammable? Co-creating Value through Social
Media Content. Book of abstracts of the 4t Tourman 2021 Conference - Restarting tourism, travel and hospitality: The day
after, Thessaloniki, Greece [Eupeia MepiAnyn].

O okotr6g TG TTapoUcag PEAETNG gival n diepelvnan NG ETTIOPACNG TOU WNIAKOU TIEPIEXOUEVOU TTOU ONUIOUPYEITAI aTTd TOUG XPHOTES
KQI TOV TIPOOPICHO, OTNV TIPOBEDT TWV TOUPIGTWY Va £TMIOKEPBOUV £vav TTpoopIaud, aTnv TPoBulia TOUg va guvonuIoupynoouv agia
0TO TOUPIOTIKG 0IKOooUaTNHA Kol aTnv avTiAapBavépevn eikova Tou TTpoopiool. H épeuva e 118 aguppetéxovteg Tou KARBnkav va
emokePBolv TV emionun oghida Tou Arfuou ABnvaiwv aTo Instagram (This is Athens), karédeife 611 Kata Péao Gpo, 01 EpWTNBEVTEC
agloAdynoav BeTiKG TO YNPIaKS TrEPIEXOHEVO TTOU dNHIOUPYRBNKE TG TOV TTPOOPICHO Kal TO TTEPIEXOMEVO TTOU dnuIoupyriBnke amd
ToUg XpoTes. Or ouppeTéxovteg £0e1gav emiong auénuévn TpoBupia va ouvdnuioupyfoouv agia petd Tnv aAnAettidpacn e Tov
emionuo Aoyapiaoud Instagram tou Tpoopiopou. TéAog, Wetd v mpooPacn ato Aoyapiaoud Instagram Tou TPOOPICHOU, O
OUMMETEXOVTES ATAV TTOAU IKOVOTTOINUEVO! E OAEG TIC TITUXEG TNG EIKAVAG TOU Kal £8€1Eav anpavTiki TTpoBean va Tov £makepBolv.
Oaoov agopd ouykekpigéva TUAKOTA TNG ayopds, TO EKTTQIBEUTIKO €TITIEGO OUCXETIOTNKE APVATIKA WE TO TIEPIEXOUEVO TTOU
dnuioupynBnke amod Tov Tpoopiopd Kal Toug xproTes (DGC kar UGC), dAeg TIG peTaBANTEG TG EIKOVAG TOU TTIPOOPICHOU Kal TV
mp6Bean emiokeywng. Kard cuvémeia diagaiveral 611 1o uynAdtepo emimedo ekmaideuang ouoxeTiCeTal pe XaUnAdTEPEC agloAoyAoEIC
Tou DGC ka1 Tou UGC, Aiy6tepn rpoBuia yia guv-0nuioupyia agiag aTa KoIVwVIKA PEaa, XaunAdTepn IKavoTroinan e T €ikéva Tou
TTPOOPIGHOU Kal XaunA6Tepn TTpoBean etiokewng. To Unviaio £106dNUa CUCXETIOTNKE ETTIONG apvNTIKA WE TV TTPdBEan eTTioKEWNC.
ZUVOANIKG, TO EUPAUATA TNG €PEUVAG KOTADEIKVUOUV OTI yIa TNV ATTOTEAEOMATIKA QVATITUEN TWV Yn@IOKWY ETTIKOIVWVIWY TOUG, N
OTPATNYIKA OTOXEUONG TWV TOUPICTIKWY OpYyavIoUWY o@eilouv va Aappavouv utroyn Tig IDIaITepATNTES Twv dIAPAPWY TUNUATWY TNG

ayopdg.

I.3. Kouremenos, A., Livas, C. & Tsogas, M. (2016). Advertising Messages Before and During the Economic Recession in
Greece. Proceedings of the Global Marketing Conference, Hong Kong, China. http://dx.doi.org/10.15444/GMC2016.12.02.05

H Tapouca epyaadia agopd aTnv amocaerivian TG oxéong HETACU 0IKOVOUIKAG UPEDNG Kal SIAQNUICTIKWY UnvupdTwy. H avaiuon
TEPIEXOUEVOU 1720 TNACOTITIKWV DIOPNUICTIKWY UNVUPATWY O€ €€ KAGdoug yia Ta €t 2005 — 2012, katédeige 6T katd Tn Sidipkela NG
0@0odpoU¢ oIkovopIkAG Ugeang atnv EANGGA, o1 diagnuidduevol emikoivivnoav TEPICOOTEPES AOYIKES EKKAROEIC Kal amédwoav
€upacn g dnuioupyika TexvAouara, Ta omoia UTooTAPIEaV TNV Karavonan, Tn padnon kai Tnv avakAnon Tou dia@nuIcTIKOU
TIEPIEXOMEVOU.
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I4. Livas, C., Tsogas, M. & Lionis, . (2014). Message Strategies of Award-Winning Marketing Communications in Europe.
Proceedings of the 43 Annual European Marketing Academy Conference - Paradigm Shifts & Interactions, Valencia, Spain.

H trapoloa epyacia emOIKEl va GUVEICQEPEI OTNV UPIOTAMEVN YVWOT OVOPOPIKA WE TA XAPOKTNPIOTIKA TWV ETTITUXNMEVWY
ETTIKOIVWVIWV JAPKETIVYK Kal va eEeTdael Tn oxéon petagu aTtparnyikAg unvUUaTog Kal €idoug emKOIVWVIWY PapKeTIivyk. H avaAuon
TeplexopEvou 161 TTePITTTWOEWY BPaBEUPEVWV ETTIKOIVWVIWY HAPKETIVYK 01 0TToie¢ UTToRARBnKav TTpog agioAdynon oTo diaywvioué
Integrated Marketing Communications European Awards kata ta ém 2006 - 2009, karédei€e Tnv Kuplopxia Twy LETOOXNUATIOTIKWY
(ouvaioBnuaTikwy) oTpaTnyikwy Wnvodatog. Mepaitépw, Ta amoteAéauara €deigav 6T avahoya pe T0 €i00C Twv ETIKOIVWVIWY
HOPKETIVYK, Ol BPaBeupéveg KOUTIAVIEG XPNOIWOTIOINCAV OIOQOPETIKEG OTPATNYIKEG WNvUPATOG. ZUVOAIKA, Ta amoteAéopara
ouvelopépouv 0TnV KOaAUTEPN Katavonan g @UONG Twv EMITUXNUéVWY pnvupdrwy oty Eupwtm kai Tapéxouv XPAOIMES
KOTEUBUVOEIG yIa TNV TTPOKTIKF HAPKETIVYK, aAVAQOPIKA WE TO OXEDIAONS Kal TN OlaXEipIon OTTOTEAEOUATIKWY TTPOYPAHUUATWY
OAOKANPWHEVNG ETTIKOIVWVIAG.

I.5. Livas, C., Kouremenos, A., Tsogas, M. & Papastathopoulou, P. (2013). Changing Economic Conditions and Advertising
Message Adaptation. Proceedings of the 4t European Marketing Academy Regional Conference - Marketing Theory
Challenges in Emerging Societies, Saint Petersburg, Russia.

MNa va emreuxBei n ohioTIKA avdAuan Tng évraong, NG KatelBuvang Kal ToU OKETITIKOU TNG TTPOCOPUOYAS TWV dIAPNUICTIKWY
HNVUPaTWY OTIG peTaBaMdUEVES OIKOVOuIKEG OUVORKeS, dievepyeital n Tapoudiaon evag BewpnTikoU UTTOdEIYHOTOS TO OTTOI0
Opyavwvel TIC OXETIKES évvoleg. AauBdvovtag utrdyn Tov KoIVWVIKG-TIoAITIOUIKG pdAo TG Bia@rpIong, o1 HETORBOAEC OTIC KOIVWVIKEG
agieg, OTWG AUTEG TIPOKUTITOUV OTTO TIG OIOKUPAVOEIS TwV OIKOVOMIKWY auvenkwy, ameikovi(ovial ata dlaenuioTikA pnvoyara.
Acdopévou 0TI N TTPOCEyYIon TTPOCAVATOAMIONOU 0TV ayopd TTPOUTIOBETEI TNV aVTIOTOIXION TNG OIAPAUIONG HE TIC UQIOTAEVEG
KOIVWVIKEG ageg yia TO aXedIATUS ATTOTEAETUATIKWY DIAQNMIOTIKWY UNVUHATWY, U@ioTatal avaykn TapakoAoUiBnong Twv GUavTIKWY
HeTaBoAwv Tou oIKovopikoU TrepIBaMovTog agol autég duvavtalr va anuarodotolv Tnv avaykn oTPaTNyIKAG KOl TOKTIKAG

TIPOCAPHOYAG.
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